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Introduction – A Transformative Year 

College rankings usually occupy their own little niche in the world.  Change 
comes slowly.  Amherst and Williams are always lurking near the top of the 
Liberal Arts College rankings.  The revered Ivies taking turns at No. 1 in the 
University category, once in a while letting a usurper, such as Stanford, 
sneak in.  You’ve seen this all before and it is awfully familiar.   

But every once in a while significant change seems to be at hand, what US 
Presidents have come to crave about their presidencies — for them to be 
transformative.  Transformation only occurs in times that the Chinese call 
‘interesting,’ those of uncertainty, or crisis or change, by the hand of Man or 
otherwise.  Having some twenty-five percent of the world’s wealth vanish 
seemingly overnight might qualify here.  And according to the Global 
Language Monitor’s TrendTopper MediaBuzz analysis of the US higher 
education marketplace, this certainly seems to be the case.

The trends for this year seem to provide a glimpse into what just might be the 
beginnings of a trend.

Here are some of the headlines.

• Michigan and MIT displace Harvard atop Internet Media Buzz Ranking

• Harvard declines 20%; endowment troubles cited

• Public Ivies (Cal, Wisconsin, UNC, etc.) and Technology-focused 
institutions thrive

• Wellesley tops Colorado and Williams among colleges

• First Women’s College atop Liberal Arts Rankings

• Liberal Arts colleges hold their own on Media Buzz

• First Rankings to Include Online, Business, Tech, Art and Music Schools 
integrated into the rankings

And so when you are looking through the various rankings contained in these 
pages, nothing should surprise.  Change is in the air.  Whether it is permanent, 
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the beginning of a trend, or merely a temporary aberration it is much too soon 
to say.  

US higher education remains a fiercely competitive, dynamic and highly 
esteemed marketplace.  We feel that this truly dynamic market segment 
deserves to be measured at the speed that its transformation is unfolding.

The Editors
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Highlights for Fall 2009  

In the University category, there appeared to be a ‘flight to quality’ with the consumer 
perception of quality being the price-sensitive ‘public ivies’ and technology-centered 
schools, epitomized by the University of Michigan moving up three places to the top 
spot.  

Harvard saw a decline in Media Buzz citations of some 20%, perhaps reflecting its 
endowment taking an $11 billion hit including some $1.8 billion from the general fund. 
Other major movers include MIT jumping from No. 16 to No. 2 affirmed the technology 
trend, North Carolina, another public ivy, moved into the Top Ten, with California—
Berkeley moving from No.10 to No. 6.

In the College category, Wellesley overtook Colorado College, Williams and Amherst 
to claim the No. 1 position, a first for a women’s college.   Pomona College, one of 
California’s Claremont Colleges re-emerged in the Top Ten, and Eugene Lang College of 
New School University debuted at a very strong No. 9.  Overall the College Media Buzz 
was generally up in contrast to that of the private schools on the Universities list.

The Global Language Monitor included specialty schools, such as Art, Business, Design, 
Music and Engineering schools, as well as online universities.  All these were included 
in the College category with the exception of the online university, which was assigned 
to the University category. 

Among the specialty schools:

• The Top Business school was Babson College was the Top Business (67 overall, 
college). 

• The Top Art and Design schools were Rhode Island School of Design (RISD) (27 
overall, college), Pratt Institute (28 overall, college), and the School of the Art 
Institute of Chicago (47 overall, college).  

• The Top Engineering school was The Cooper Union (38 overall, college).  

• The Top Music Schools were the Julliard School (50 overall, college), the New 
England Conservatory of Music (96 overall, college), and Berklee College (99 
overall, college).

• The Top Online University was the University of Phoenix, USA (37 overall, 
university).
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• The Top Christian was Wheaton College, IL (16 overall, college),

• The Top Military Academies were the United States Naval Academy (20 overall, 
college), Virginia Military Institute (40 overall, college), the United States Military 
Academy (48 overall, college), The Citadel, SC (54 overall, university) and the 
United States Air Force Academy (61 overall, college). 

About TrendTopper MediaBuzz  

Global Language Monitor began compiling information about college rankings (and 
ratings) when it noticed a number of biases built into supposedly non-biased studies.   

There was an uproar when colleges were reported to be providing stats and numbers 
that would skew their institution’s data in the most favorable light, be they excluding 
SAT and ACT scores from certain segments of the college population, increasing yield, 
decreasing student/faculty ratios, attempting to influence ‘peer assessors,’ and the 
like.  It is little wonder that a number of institutions, most notably Bard College, 
finally rebelled and began to refuse to participate in any ranking activity by any 
agency.

At this point, GLM began to consider if there was a way to measure a college’s value 
according to its ‘brand equity’.  Simply put brand equity is the value a consumer 
bestows upon a product.  If you have two identical, competing products, which is the 
product that consumers will choose, for which they are willing to pay a premium (or 
dedicate four or more years of their life). 
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Now consider that there are only three types of intellectual property in the US, and 
one of them is the trademark (or brand).  (The others are the patent for ideas and the 
copyright for structured thought.)  The trademark is intended to represent all the 
perceived attributes of a product or service -- and institutions of higher education are 
no different.  Prospective students, alumni, employers, and the world at large believe 
that students who are graduated from such institutions will carry with them many or 
all of the hallmarks of that particular school. 

So GLM created the TrendTopper MediaBuzz analysis as a way of seeing the schools 
through the eyes of the world at large.

In the rapidly changing communications and media environment of the early 21st 

century, you cannot rely on telephone surveys, at home interviews, newspaper 
clippings or television mentions to measure the worth of a brand.  Today the 
methodology must encompass the Twitters and YouTubes of the world, as well as the 
tens of millions of blogs, the billions of web pages, as well as the top global print and 
electronic media.   

This enormous sample simply cannot be tampered with because no single, institution has 
the ability to influence, let alone corrupt, data streaming from hundreds of thousands 

if not millions of points of origin.

TrendTopper MediaBuzz utilizes a 
mathematical model that ‘normalizes’ 
the data and allows GLM to make 
statistically significant comparisons 
among the various measurements.  The 
end result is a non-biased analytical 
tool that will allow you to gauge the 
relative values differing institutions 
are assigned by consumers, as well as 
measures of how that value changes 
over time. 

The Top 200 Colleges and Universities 
were also ranked by Media Momentum, 
defined as largest change in Media 
Buzz from the end of 2008, and the 

largest change in media citations in the previous 90 days.  The study is longitudinal in 
nature with the latest analysis completed on November 1, 2009.
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“Indeed, the study seems to validate the 
Harvard Kennedy School’s recent 
decision to rebrand itself. Known as the 
Kennedy School of Government until last 
spring, the public policy and 
administration changed its shorthand so 
that it includes the word “Harvard.”   The 
new shorthand reference ... is serving to 
reinforce that we are part of the Harvard 
University family of premier graduate 
schools,” said Doug Gavel, a Kennedy 
School spokesman.”

The Harvard Crimson



For a more details on TrendTopper MediaBuzz, go to the backgrounder 
on page 59 of the premium edition.,   
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Top Universities with change from spring 2009 and fall 2008

This section details the top 125 universities, their ranking as of November 1, 2009 
and their previous rankings six months earlier and a year earlier. 
 
The TrendTopper MediaBuzz study is an on-going longitudinal analysis continually 
expanding its sample.  If a school was not ranked in a prior analysis, this is 
signified with ‘nr’. 
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Top Universities with change from spring 2009 and fall 2008
No. 1-25

Universities
Spring 
2009 Fall 2008

Rank  

1 University of Michigan—Ann Arbor, MI 4 5

2
Massachusetts Institute of 

Technology, MA  16 21

3 Harvard University, MA  1 1

4 Columbia University, NY  2 2

5 University of Chicago, IL  3 4

6
University of California—Berkeley, 

CA 10 7

7 University of Wisconsin—Madison , WI 6 6

8 Stanford University, CA 5 3

9
University of North Carolina—Chapel 

Hill, NC 17 18

10 Cornell University, NY 7 9

11 Yale University, CT  9 8

12 Princeton University, NJ   8 10

13 University of Pennsylvania, PA  11 12

14
University of California—Los 

Angeles, CA  13 24

15 University of Washington, WA 12 14

16 University of Minnesota, MN nr nr

17 New York University, NY  18 16

18
University of California—San Diego, 

CA 19 30

19 Johns Hopkins University, MD  14 15

20 Ohio State University—Columbus, OH 22 nr

21 University of Virginia, VA 28 40

22 U. of California, Davis, CA 20 nr

23 Georgia Institute of Technology, GA 33 20

24 Duke University, NC 15 13

25 Boston University, MA  21 nr
*
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nr means not ranked for that period
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To see the rest of the Top Universities with change from spring 2009 
and fall 2008, download the premium edition.
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Top Colleges with change from spring 2009 and fall 2008

This section details the top 100+ colleges, their ranking as of November 1, 2009 
and their previous rankings six months earlier and a year earlier. 
 

The TrendTopper MediaBuzz study is an on-going longitudinal analysis continually 
expanding its sample.  If a school was not ranked in a prior analysis, this is 
signified with ‘nr’. 
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Top Colleges with change from spring 2009 and fall 2008
No. 1-25

Colleges, Fall 2009

Spring 
2009 Fall 2008

Rank  

1 Wellesley College, MA 4 5

2 Williams College, MA 2 2

3 Colorado College, CO  1 1

4 Oberlin College, OH 5 8

5 Amherst College, MA 3 7

6 Pomona College, CA 21 10

7 Middlebury College, VT 6 4

8 Union College, NY 8 12

9 Eugene Lang College, NY nr nr

10 University of Richmond, VA 7 3

11 Vassar College, NY 9 9

12 Bowdoin College, ME 11 17

13 Bryn Mawr College, PA  16 24

14 Connecticut College, CT 26 18

15 Bucknell University, PA 12 6

16 Wheaton College IL nr nr

17 Hamilton College, NY  15 11

18 Barnard College, NY 18 21

19 Dickinson College, PA 23 nr

20 United States Naval Academy, MD nr 20

21 Washington & Lee University, VA 36 nr

22 Colgate University, NY 17 14

23 Carleton College, MN 24 16

24 Bates College, ME 32 23

25 Willamette University, OR 44 nr
*nr means not ranked for that period
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To see the rest of the Top Colleges with change from spring 2009 and 
fall 2008, download the premium edition.
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 Top Universities by Score

This section details the top 125 universities, their ranking as of November 1, 2009 
and their Score.  The top university is scored at 1000.  The other universities are 
listed in rank order with their score.  This allows you to see the relative difference 
between any set of schools.
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Top Universities by Score
No. 1-25

 Universities by Score  

Rank  Score

1 University of Michigan—Ann Arbor, MI 1,000.00

2 Massachusetts Institute of Technology, MA  962.61

3 Harvard University, MA  930.96

4 Columbia University, NY  855.94

5 University of Chicago, IL  760.82

6 University of California—Berkeley, CA 724.23

7 University of Wisconsin—Madison , WI 697.27

8 Stanford University, CA 695.47

9 University of North Carolina—Chapel Hill, NC 655.07

10 Cornell University, NY 652.06

11 Yale University, CT  578.10

12 Princeton University, NJ   551.17

13 University of Pennsylvania, PA  514.71

14 University of California—Los Angeles, CA  500.16

15 University of Washington, WA 426.90

16 University of Minnesota, MN 420.47

17 New York University, NY  399.16

18 University of California—San Diego, CA 394.36

19 Johns Hopkins University, MD  388.12

20 Ohio State University—Columbus, OH 377.72

21 University of Virginia, VA 368.04

22 U. of California, Davis, CA 354.90

23 Georgia Institute of Technology, GA 341.69

24 Duke University, NC 334.78

25 Boston University, MA  325.49
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To see the rest of the Top Universities by Score, download the premium 
edition.
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Top Colleges by Score

This section details the top 100+ colleges, their ranking as of November 1, 2009 
and their Score.  The top college is scored at 1000.  The other colleges are listed 
in rank order with their score.  This allows you to see the relative difference 
between any set of schools.
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Top Colleges by Score
No. 1-25

 Colleges  
Rank  Score

1 Wellesley College, MA 1,000.00

2 Williams College, MA 964.78

3 Colorado College, CO  934.66

4 Oberlin College, OH 834.91

5 Amherst College, MA 811.72

6 Pomona College, CA 811.72

7 Middlebury College, VT 671.21

8 Union College, NY 652.99

9 Eugene Lang College, NY 652.99

10 University of Richmond, VA 647.97

11 Vassar College, NY 642.96

12 Bowdoin College, ME 602.74

13 Bryn Mawr College, PA  586.38

14 Connecticut College, CT 574.47

15 Bucknell University, PA 546.30

16 Wheaton College IL 534.67

17 Hamilton College, NY  531.43

18 Barnard College, NY 520.81

19 Dickinson College, PA 506.54

20 United States Naval Academy, MD 498.81

21 Washington & Lee University, VA 493.36

22 Colgate University, NY 488.66

23 Carleton College, MN 481.63

24 Bates College, ME 481.46

25 Willamette University, OR 475.22
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To see the rest of the Top Colleges by Score, download the premium 
edition. 
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Top Schools by State

This section details the number of schools on either the University list or the 
college list by state.   

The state lists contain each school’s ranking within the state, as well as their 
ranking within their particular list.  The state lists are a combination of both the 
college and university lists, with the schools ranked in the order that they appear, 
with ties listed alphabetically.

In addition, the BOC notation signifies Best of Class; it is noted for those schools 
that are either first in the overall ranking, or first in a specific classification.

Best of Class is awarded for:

Top University:  Michigan

Top College:  Wellesley

Top Engineering Hybrid (Art/Design) School:  Cooper Union

Top Business: Babson College was the Top Business (67 overall, college). 

Top Art and Design school:  Rhode Island School of Design (RISD) 

Top Music School:  the Juilliard School 

Top Online University:  University of Phoenix

Top Christian school:  Wheaton College, IL 

Top Military Academy: the United States Naval Academy 
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Top Schools by State

Rank in 
State  

Consolidated 
Rankings  

 New York   

1 Columbia University 4  

2 Union College 8  

3 Eugene Lange College 9  

4 Cornell University 10  

5 Vassar College 11  

6 New York University 17  

6 Hamilton College 17  

8 Barnard College 18  

9 Colgate University 22  

10 Pratt Institute 28  

11 Copper Union 38 BOC

12 SUNY Stony Brook 40  

13 Syracuse University 47  

14 Juilliard School 50 BOC

15 Rensselaer Polytechnic Institute 52  

16 Skidmore College 57  

17 University of Rochester 63  

18 Fordham University 75  

18 St. Lawrence University 75  

20 SUNY Buffalo 78  

21 CUNY Queens College 96  

21 Hobart and William Smith College 96  

23
Rochester Institute of 

Technology 100  

24 CUNY Brooklyn College 101  

25 SUNY Purchase 102  

26 Yeshiva University 105  

27 SUNY Binghamton 109  

28 SUNY Albany 110  
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29 CUNY Baruch College 113  

Top Schools by State

Rank in 
State  

Consolidated 
Rankings  

30 CUNY City College 123  

    

 California   

1
University of California - 

Berkeley 6  

1 Pomona College 6  

3 Stanford University 8  

4
University of California - Los 

Angeles 14  

5
University of California - San 

Diego 18  

6 University of California - Davis 22  

7
University of California - Santa 

Barbara 28  

8 University of California - Irvine 31  

9 Mills College 37  

10 University of Southern California 38  

11
California Institute of 

Technology 43  

12 Occidental College 45  

13 Claremont McKenna College 66  

14 Harvey Mudd College 80  

15 Santa Clara University 88  

16 Loyola Marymount 90  

17 Pitzer College 92  

18 Scripps College 93  

19 University of San Diego 94  

20 University of Redlands 107  

21 Pepperdine University 108  

22 Cal Poly San Luis Obispo 122  
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 Massachusetts   

1 Wellesley College 1 BOC

2T
Massachusetts Institute of 

Technology 2  

2T Williams College 2  

Top Schools by State

Rank in 
State  

Consolidated 
Rankings  

4 Harvard University 3  

5 Amherst College 5  

6 Boston University 25  

7 Boston College 30  

8 Mount Holyoke College 33  

9 Smith College 55  

10 Tufts University 65  

11 Babson College 67 BOC

12 College of Holy Cross 74  

13 Brandeis University 86  

14 Stonehill College 87  

15 Northeastern University 91  

16
New England Conservatory of 

Music 96  

17 Berklee College of Music 99  

18 Wheaton College 100  

19 Worcester Polytechnic Institute 117  

    

 Pennsylvania   

1T Bryn Mawr College 13  

1T University of Pennsylvania 13  

3 Bucknell University 15  

4 Dickinson College 19  

 TrendTopper MediaBuzz Fall 2009 College and University Rankings 
Page 27  



5 Lafayette College 26  

6 Gettysburg College 31  

7 Swarthmore College 32  

8 Haverford College 34  

9 Pennsylvania State University 34  

10 University of Pittsburgh 39  

11 Carnegie Mellon University 58  

12 Franklin and Marshall College 62  
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To see the rest of the Top Schools by State, download the premium 
edition.
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Top Universities by Momentum 

This section details the schools with the greatest change in number of citations 
from all sources on a year-over-year basis.     
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Top Universities, Momentum
1-27

Universities -- Momentum, Fall 2009

Rank  

1 University of Connecticut, CT 

2
New Jersey Institute of 

Technology, NJ

3 Providence College, RI

4 University of Vermont, VT

5 Santa Clara University, CA

6 University of Redlands, CA

7
Georgia Institute of Technology, 

GA

8
Stevens Institute of 

Technology, NJ

9 Clemson University, SC

10 Loyola Marymount, CA

11 Boston College, MA  

12 University of Arizona, AZ

13 SUNY Albany, NY

14 SUNY Purchase, NY

15 CUNY City College, NY

16 Michigan State University

17 College of New Jersey, NJ

18 SUNY Buffalo, NY

19 Drexel University, PA

20 Cal Poly San Luis Obispo, CA

21 Xavier University, LA

22 American University, DC

23 Wake Forest University, NC  

24
Rochester Institute of 

Technology, NY
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25 Texas Christian University, TX

26 Lehigh University , PA 

27 Villanova University, PA

To see the rest of the Top Universities by Momentum, as well as the 
Previous University Momentum Ranking Comparison, download the 
Premium edition.
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Top Universities by Velocity 

This section details the schools with the greatest change in number of citations 
from all sources over the final 90 days of the analysis.     
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 Top Universities Velocity
1-27

Universities  -- Velocity, Fall 2009
Rank  

1 University of Missouri--Columbia, MO

2
New Jersey Institute of Technology, 

NJ
3 University of Arizona, AZ
4 U. of California, Irvine, CA
5 Michigan State University
6 SUNY Purchase, NY

7
Washington University in St. Louis, 

MO  
8 Providence College, RI
9 Stevens Institute of Technology, NJ

10
University of California—San Diego, 

CA 

11
Massachusetts Institute of 

Technology, MA  
12 North Carolina State University, NC

13
University of California—Santa 

Barbara, CA
14 Iowa State University, IA
15 Pennsylvania State University, PA
16 Case Western Reserve, OH 
17 University of Redlands, CA
18 Santa Clara University, CA

19
University of Maryland—College 

Park, MD
20 Carnegie Mellon University, PA
21 Drexel University, PA
22 University of Virginia, VA
23 Boston University, MA  
24 SUNY Buffalo, NY
25 University of Miami, FL
26 New York University, NY  

27
University of California—Los 

Angeles, CA  
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To see the rest of the Top Universities by Velocity, as well as the 
Previous University Velocity Ranking Comparison, download the 
premium edition.
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Top Colleges by Velocity 

This section details the schools with the greatest change in number of citations 
from all sources over the final 90 days of the analysis.     
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Top Colleges Velocity
1-27

Colleges -- Velocity, Fall 2009
Rank  

1 St John' University, MD, NM

2
University of Mary Washington, 

VA
3 Pomona College, CA 
4 Cooper Union, NY
5 Wellesley College, MA
6 Colorado College, CO  
7 Connecticut College, CT
8 Trinity University, TX
9 Gettysburg College, PA

10 Union College, NY
11 Eugene Lang College, NY
12 College of Wooster, OH
13 Bryn Mawr College, PA  
14 Whitman College, WA

15
United States Military Academy, 

NY
16 Harvey Mudd College, CA 
17 Beloit College, WI
18 Claremont McKenna College, CA  
19 Williams College, MA 

20
United States Air Force Academy, 

CO
21 Kenyon College, OH

22
Sewanee—University of the 

South, TN 
23 Pratt Institute, NY
24 Oberlin College, OH 
25 Julliard School, NY
26 Middlebury College, VT 
27 Bard College, NY
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To see the rest of the Top Colleges by Velocity, download the premium 
edition.
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TrendTopper MediaBuzz Backgrounder
Most colleges measure their media presence or Share of Voice, with the 
newest incarnation of the traditional newspaper clipping services (which now 
include magazines and some television and radio). The problem here, of course, 
is that you are measuring media, that by ever survey and study are not only 
rapidly fading but also of less and less interest to your target audience.

This is where Global Language Monitor's TrendTopper service distinguishes 
itself. The Value Proposition is a simple one -- measure what is important to 
your audience: The Internet (which includes social media), the Blogosphere, as 
well as the global print and electronic media.

In the US there are only three legally recognized forms of intellectual 
property (IP): Patents for ideas, Copyrights for words, and trademarks for 
what we now call brands, which are created to reflect the attributes – and 
by extension the reputation, of the product or service.

In the world of higher education, it is generally understood that Colleges 
are, themselves, brands. And the college name carries the weight of that 
particular brand, for better or for ill.

Colleges and universities have one more element that distinguishes them from 
all the others – the fact that they are linked to other colleges by reputation 
(Peer Groups or Cohorts), which extend in all sorts of interesting ways 
beyond and across conference and leagues. 

Distinguishing themselves within their particular peer group can be vitally 
important because this is where an institution’s ‘brand equity’ comes to the 
fore. In classic marketing, brand equity is when the consumer is willing to pay 
a ‘premium’ for what are perceived to be nearly identical products: Coke and 
Pepsi (or regionally pop vs. soda vs. tonic); IBM or Mac (or HP or Dell); 
Starbucks vs. Peets, or even Cal vs. Stanford, Princeton vs. Yale, Union vs. 
Hamilton, WashU vs. Emory, Vanderbilt vs. UVA, Carleton vs. Macalester, UT 
vs. A&M, Wabash vs. DePauw, Bucknell vs. Colgate, and so on. Add Peer Groups 

 TrendTopper MediaBuzz Fall 2009 College and University Rankings 
Page 39  



to the equation and it becomes even more complex – and dynamic. .

At a time when a few students more or less can change an institution’s 
revenue stream from positive to negative, or mean an even bigger bite out of 
the endowment accrued over the year (decades, and/or centuries) brand equity 
moves from an interesting concept to a college and university imperative. 
Movement within a Peer Group, expanding an institution’s Peer Group, or, even, 
moving from one Peer Group to another can spell ultimate success, or failure, 
for that particular institution.

Our TrendTopper College and University Ranking is a direct result of this 
analysis. 

And the TrendTopper rankings that we publish twice annually (another will 
appear within the next month or so) are just the tip of the iceberg of the 
analysis: institutions use our methodology to determine strengths and 
weaknesses vs. their peer group or any other criteria they find relevant, 
answering questions, such as:

• We have little knowledge of how we are perceived in Social Media. What we 
don’t know can’t be shaped. Can you help us there?

• How is our institution perceived by the public at large? We have a strong 
reputation among high school guidance counselors and peer assessments, but 
parents (and students) want to know about potential employers? And what 
about employers outside our neck of the woods? 

• We are known for our excellent liberal arts programs, but we feel our 
information technology offering lags in recognition. Our competitors 
annually enroll about 20% more students for what we see an equal (or even 
lesser) curriculum. What can be done?

• We know that we receive a large share of voice with our monthly survey 
from the econ department, what can we do to replicate this success?

• We don’t have a football [or lacrosse or dance or bioengineering] program. 
Everyone else in our peer group has one and this necessarily lowers our 
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rightful status to our target audience in the Midwest. Does it make a 
difference? 

• Most students now go first to Wikipedia to find an answer. This applies 
Colleges and Universities, as well. We don't agree with our Wikipedia 
assessment. What do we do here?

We use our PQI technology as the basis of the Rankings. This technology not 
only reveals the rankings of the schools but also determines the velocity and 
momentum of the institutions in any number of categories. Velocity is short-
term change; momentum is change over a longer period of time.

A brand is intended to represent the perceived attributes of a product or 
service - and institutions of higher education are no different. 

Our TrendTopper analysis is a way of seeing the schools through the eyes of 
the world at large. As with any brand, prospective students, alumni, 
employers, and the world at large believe that students who are graduated 
from such institutions will carry on the all the hallmarks of that particular 
school. 

We created the TrendTopper MediaBuzz Rankings to remove all bias that we 
saw as inherent in each of the other published rankings, be they peer 
assessments, the opinion of high school guidance counselors, the ratio of 
endowment to number of students, number of left-leaning professors, and all 
the rest.

We found it highly interest that many institutions used our rankings as a 
validation of their recent reputation management decisions:

• Harvard University: “Rankings highlight correlation between university 
prestige and media coverage … Indeed, the study seems to validate the Harvard 
Kennedy School’s recent decision to rebrand itself. Known as the Kennedy 
School of Government until last spring, the public policy and administration 
changed its shorthand so that it includes the word “Harvard”.
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• Boston College: “University Spokesman Jack Dunn said, "Boston College's 
ranking in this study serves as an affirmation of what we have long believed. 
Academic research and accomplishments along with media citations and this 
recent ranking are all affirmations of the growing steam of this university." 
The major factors that contributed to BC's high ranking were a well-published 
academic community, a strong public relations office, and a successful sports 
program in recent years. 

• Vanderbilt University: “… when prospective students, faculty, friends and 
neighbors hear ‘Vanderbilt’ they associate it with excellent academic 
programs, innovative research, world class health care, the best students, a 
gorgeous campus, a dynamic hometown, rockin’ athletics and more. And, by one 
measure at least, we’re succeeding.”

• Chronicle of Higher Education: “[GLM’s TrendTopper analysis] is at least one 
measure of wealth, success and prestige," Hoover said. "Even on campuses 
where presidents do not put too much stock into rankings themselves, it is 
something they must think about" because alums and top students pay 
attention to them. – Eric Hoover, marketing strategies, Chronicle of Higher 
Education, quoted in Harvard Crimson.

Finally, we were concerned that some things could skew the results, such as 
major sports programs, academic scandals, or temporary notoriety. In all 
three cases we found those particular concerns unfounded. 

For example, the University of Chicago (No. 6, Universities) did quite well in 
spite of dropping out of the Big Ten some 60 years ago. [Apparently, Nobel 
Prize winners trump major college football.] 

We tested this by removing references to the athletic program, or scandal, or 
cause of temporary notoriety in test samples. However, we should note that 
these factors do, indeed, make a difference within discrete peer groups.

Our TrendTopper College and University Rankings are released twice a year. 

 TrendTopper MediaBuzz Fall 2009 College and University Rankings 
Page 42  



We feel that this truly dynamic market segment deserves to be measured at 
the speed that its transformation is unfolding.
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